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INNOVATION

Takealot loves giving their shoppers great deals and exciting ways to enhance their 
shopping experience. This year, for their big Blue Dot Sale, Takealot wanted to create a new 
fun and engaging social shopping experience.

Techsys Digital designed a shoppable Black Friday TikTok filter which reveals Takealot’s best Blue 
Dot sale items, wrapped in blue and white wrapping. When the user holds up their hand, the 
flicking stops to unwrap an item and reveal an awesome Black Friday deal. Ten to fifteen deals 
will be showcased each day, allowing customers to unwrap their deal and then click through to 
shop them!

143M
filter views

100%
viral TikTok 

filter

1000s
of deals 

redeemed

The Challenge

The Result

Takealot Shoppable TikTok Filter/



INNOVATION

With the success of Takealot’s first ShopLive, they wanted to apply the technology to  
their Blue Dot Sale, for Black Friday, and run 24 lives.

Techsys used their ShopLive service that allowed Takealot to showcase multiple products and 
brands with great deals for customers when they submitted a respective hashtag. For the 
24hour campaign, there were over 7K coupon codes distributed and an average customer 
engagement rate of 110%.

>4K
customers engaged on  

the 15min live

110%
avg. customer  

engagement rate

>7K
coupon codes 

distributed

The Challenge

The Result

Takealot Blue Dot Sale ShopLive/





Digify Africa WhatsApp eLearning Bot/



Virgin Active WhatsApp Fitness Platform/



SMS & USSD

Amstel faced the challenge of elevating its Main Market campaign to new heights and 
engaging a vast audience to maximize participation in their national promotion. The goal 
was not just to achieve a high number of entries but also to enhance the overall user 

Techsys Digital tackled this challenge head-on with a dynamic, multi-layered strategy! 
We launched an easy-to-use USSD line, offering users a hassle-free gateway to join in. 
But that’s not all – we spiced things up with the thrilling “Pop The Balloon” game, injecting 
a dose of fun and interactivity into the campaign. This powerful duo of channels crafted 
an irresistibly engaging and smooth journey for participants, skyrocketing our 
engagement levels to an astounding 1.9 million entries! 

>65K
users

132% 
KPI target achievement 

>1.9M 
entries

The Challenge

The Result

Amstel ECP /



WHATSAPP BOTS

Coca Cola wants to reward their consumers who purchase participating products at 
McDonalds stores countrywide.

Techsys built a WhatsApp solution that allowed consumers to connect to the line, upload their 
till slip, and get an instant entry into the draw for 1 of 250 pairs of Stoney Bathu sneakers. 
The campaign ran over a 1-week period.

697
total 

consumers

565
consumer 

opt-ins

1088
total 

entries

The Challenge

The Result

Coca Cola WhatsAPP Till Slip Campaign/



V&A WhatsApp Information Hub/



Momentum WhatsApp Conference Bot/

S



Fruitree WhatsApp Competition Bot/





In line with their commitment to sustainability, Heineken South Africa launched a new returnable glass bottle 
system. The brand needed to promote this eco-conscious packaging innovation while driving mass 
consumer adoption and encouraging responsible recycling behaviour across the country.

Techsys developed a gamified WhatsApp campaign that rewarded customers for returning bottles — 
turning sustainability into a rewarding, real-time experience. The campaign saw over 4 million bottles 
returned, 1.45 million entries logged and nearly half a million prizes awarded. With more than 150,000 opt-ins, 
the campaign didn’t just push recycling — it brought consumers into Heineken’s green mission and built a 
strong, engaged database for the future.

The Challenge

The Result

Heineken Returnable Bottle WhatsApp Campaign /

4M+ 
Bottles returmed

150K+
Opt-ins 

1.45M 
Entries

WHATSAPP BOTS



Bokomo Oats, a beloved South African breakfast brand, wanted to deepen loyalty and drive repeat 
purchases in a highly competitive FMCG category. They needed a campaign that was not only rewarding 
but also re-engaged consumers in a meaningful way — while collecting first-party data for CRM and 
promotions.

Using Techsys Digital’s SmartSlip™ technology, we launched a WhatsApp campaign that turned every till slip 
into a chance to win. The mechanic drove massive re-engagement, with over 83,000 valid entries from just 
under 6,000 unique consumers. Participants averaged 14 entries each, and the opt-in rate for ongoing 
communications was an impressive 98%. The result? A campaign that overachieved its KPI by 186%, 
successfully building Bokomo’s digital loyalty pipeline.

The Challenge

The Result

Bokomo Oats WhatsApp Campaign with SmartSlip™ /

186%
KPI Achievement

1.45M +83K
Opt-In RateEntries

WHATSAPP BOTS



Takealot wanted to elevate the online shopping experience by making it more interactive, personalised and 
fun — all while increasing product discovery and driving sales during key campaign periods. They were 
seeking a tech-forward solution that broke through the noise of conventional e-commerce.

Techsys launched the AI-powered “Retail Therapy” campaign via WhatsApp, transforming shopping into a 
chat-driven experience. The bot dished out personalised product recommendations and witty shopping 
advice, resulting in high consumer engagement and increased conversions. It proved that AI can create joy 
while boosting basket sizes — and solidified Takealot’s position at the forefront of retail innovation. 

The Challenge

The Result

Takealot Retail Therapy AI WhatsApp Bot /

AI-Powered
commerce

Conversion
boosting UX 

Conversational 
& humurous

WHATSAPP BOTS



SASKO wanted to drive everyday sales of their core bakery products — while simultaneously delivering 
impact at a community level. The goal was to turn routine bread purchases into something bigger: a 
campaign that could uplift schools and create feel-good momentum for the brand. 

Powered by Techsys Digital’s SmartSlip™ technology, the Siyasizana campaign rewarded shoppers who 
bought SASKO loaves, buns or rolls — and let them nominate schools to receive playground upgrades. With 
nearly 47,000 valid entries and over 1.2 million WhatsApp messages exchanged, the campaign reached 
160% of its unique user KPI and built a powerful emotional connection between brand, customer and 
community.

The Challenge

The Result

SASKO Siyasizana WhatsApp Campaign with SmartSlip™ /

Community 
Uplift

160% KPI 
Achievement

47K 
Entires

WHATSAPP BOTS



The Western Cape Education Department (WCED) needed a smarter, faster way to respond to thousands of 
education-related queries every day. Their website housed tens of thousands of documents, yet parents 
and learners often struggled to find clear, immediate answers — especially after hours.

We built an AI-powered web chatbot that uses advanced natural language processing to understand and 
respond to public queries — instantly, and without human intervention. Integrated directly into the WCED 
site, the bot now answers up to 10,000 questions daily, improving accessibility, reducing support strain and 
transforming the way citizens engage with public education services.

The Challenge

The Result

WCED AI Chatbot for Education Access /

10,000 Questions
Answered Daily

24/7 WCED
Support 

Smart Document
Search

WHATSAPP BOTS





Windhoek Beer Detector Machine/



TFG Facial Recognition Platform/



Amstel Beer Detector Machine/



INNOVATION

Recognizing the significance of women’s contributions to the socio-economic fabric of the 
country, Momentum aimed to create a campaign that not only acknowledged their pivotal role 
but actively worked towards bridging the gap in opportunities. The goal was to empower women 
by providing them with a tool that could enhance their professional journeys. 

Teaming up with Momentum, we launched the Womentum #SheOwnsHerSuccess campaign. A CV 
generator tool that utilizes artificial intelligence (AI) to address the above challenge directly. The tool 
demonstrated its effectiveness by enhancing and improving CVs in seconds. The meticulous analysis 
provided women with valuable insights, highlighting their strengths and suggesting improvements. 
This strategic use of technology aimed to increase the chances of women securing job interviews 
and positions. 

>5K
women engaging  

with the platform monthly 

AI
powered 

1000’s
 of CVs being  

enhanced monthly 

The Challenge

The Result

Momentum #SheOwnsHerSuccess AI CV Generator/





Ceres Game Catch & Win/



Otees Game Boat Ride/



Takealot Game Arcade/





With over hundreds of queries coming through daily via their support platform, MrD wanted to 
give consumers another avenue to communicate with them for support. 

Techsys worked with 1Stream (TAL’s consumer management agency) to set up an AI data processing 
solution that integrated with the WhatsApp bot that was managed by 1Stream. Our AI Data Processing 
solution searches all the FAQ documentation to send the relevant reply to the consumer’s question. 
Alternatively, the customer can also request to speak to an agent.  

AI Support
customer care

AI Integration
with WhatsApp

AI Processor
Data

The Challenge

The Result

MrD AI Customer Care Bot/

WHATSAPP BOTS



Mazda SA Brand Website/



John Dory’s Brand Website/

The Challenge

The Result



Ceres Brand Website/



BOKOMO Brand Website/



Making a comeback based on last year’s AR Blue Dot Sale filter success, Takealot wanted to create a new 
interactive and memorable AR experience that would resonate on both TikTok and Instagram platforms. The 
challenge was to design a campaign that not only showcased the products on sale but also incorporated 
a gaming element to elevate user engagement and encourage social sharing. 

We love a good innovative challenge, so we created and deployed the Takealot “Catch A Deal” AR gaming 
filter on both TikTok and Instagram platforms. The AR filter incorporated a gaming element where users 
could catch wrapped products and avoid black dots within a set time frame. The engagement was further 
incentivized by encouraging users to share their gameplay on their feeds using the hashtag 
#BlueBeatsBlack for a chance to win prizes. In just one week, the campaign demonstrated the powerful 
synergy of social media and augmented reality, garnering over 270K views. 

The Challenge

The Result

Takealot Blue Dot Sale AR Game Filter/

270K
AR filter views 

1000s 
of shares 

30sec
gameplay time

INNOVATION



Burger King Microsite #Swopper/



Heineken Website Waiter Incentive/



Burger King Microsite #FamilyYourWay/

The Challenge

The Result





SASKO USSD Flour Promo Campaign/



Burger King partnered with Techsys Digital to address the challenge of increasing foot traffic to their 
activation stores and driving sales through an interactive and engaging competition. The primary 
objectives were to prompt consumer participation, encourage spending in stores, and create awareness 
around the promotion.  

Techsys successfully executed Burger King’s Roadshow campaign, utilizing our SmartSlip WhatsApp 
technology to drive engagement and competition entries. The campaign not only achieved its objectives 
but exceeded expectations. The WhatsApp line recorded engagement from over 37K customers and 
achieved over 38K entries, indicating a substantial reach and interest among customers.  

The Challenge

The Result

Burger King Roadshow WA Campaign /

>37K
customers interacted 

Fridays
Most engaged day 

>38K 
entries

WHATSAPP BOTS



NBL SMS NCP Campaign/



Tafel Radler SMS Promo Campaign/



Some Super Cool Awards We Have Won/

BOOKMARKS AWARDSBOOKMARKS AWARDS BOOKMARKS AWARDS

Artificial IntelligencePlatform Social Media Innovation

Chat BotsChat Bots Chat Bots

Takealot Digify Africa Takealot

CampaignInnovation

Campaign WhatsApp AI-Powered

NEW GENERATION AWARD

Most Viral

Facial Recognition

TFG Amped Up

Campaign by Agency

Mobi Site



Our Clients/

We would be nothing without these amazing brands and businesses that we have joined forces with. From 
conceptualizing to building digital excellence, this is our client family!

and many more...






