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At Techsys Digital we design products, services and experiences
that address digital engagement needs, we combine d
tech-centered and agile development process, employing an innovation
approach that starts with your connected consumer.
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|/ Our Capabilities

@® Strategy ® Project/Account @ UX Wireframing @ FrontEnd @® Back End Development

Management & Design Development & Quality Assurance

Digital Solutions Campaign development Photoshop HTML5 net
& management

Welbsites inVision CSS WordPress

eCommerce Retainer Management Figma JQuery Umibraco CMS

Chatbots Finance Management Angular JS Java

Reporting C#

CRM & 1P Data C++

Trends & Best Practice

Innovation

o , Digital PM/AM ..
Digital Strategists Hybrids A Large Team of Digital Experts




| Our Approach

[ sTART

Understand Design Build Test Support
Requirements Consumer Journey Scope of Work Cross Device 247
Workshop UX & Ul Timing Tracking Analytics

R&D Costs Development Ongoing Improvements
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Case Studies




takealot®

| Takealot Shoppable TikTok Filter

The Challenge

Takealot loves giving their shoppers great deals and exciting ways to enhance their
shopping experience. This year, for their big Blue Dot Sale, Takealot wanted to create a new
fun and engaging social shopping experience.

The Result

Techsys Digital designed a shoppable Black Friday TikTok filter which reveals Takealot's best Blue
Dot sale items, wrapped in blue and white wrapping. When the user holds up their hand, the
flicking stops to unwrap an item and reveal an awesome Black Friday deal. Ten to fifteen deals
will be showcased each day, allowing customers to unwrap their deal and then click through to

shop them!
. Unwrapalot M'

143M 1000s 100% ==

..‘ Ne @Takealot.com*B ale is the

. . < at keeps on giving! #Unwrapalot
fllter VIeWS Of deOIS Vlrol TIkTOk otgs;iﬂnalsound-thabsie
. 3 Ve
redeemed filter ’

Add comment...
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| Takealot Blue Dot Sale Shoplive

The Challenge

With the success of Takealot's first Shoplive, they wanted to apply the technology to
their Blue Dot Sale, for Black Friday, and run 24 lives.

The Result

Techsys used their Shoplive service that allowed Takealot to showcase multiple products and
brands with great deals for customers when they submitted a respective hashtag. For the
24hour campaign, there were over /K coupon codes distributed and an average customer
engagement rate of 110%.

Q
o2 2 i
>4K >7K 110%

customers engaged on coupon codes avg. customer
the 1omin live distributed engagement rate
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Follow takealotcom and be notified
when they go live.

Add a comment...
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Digify Africa WhatsApp eLearning Bot

The Challenge

Digify wanted to educate and engage consumers throughout Africa by developing a cost effective

and scalable learning WhatsApp bot.

The Result
The affordable eLearning experience racked in over 275K learners with over 150 million

messdges sent.

275K 150 1.3

learners registered million messages million topics
completed

@ Digify nabbed the following awards: Platform Innovation; Channel Innovation,;

Craft; Bots Messaging and Dark Social plus a Bronze Award for Public Service & NPO Platforms

TECHSYS
DIGITAL

2:27

O Digify Africa @

Li ]

Hello

Hey there It's time to level up in life
with the power of digital literacy. Let's
go!

My name is Lesedi and | am a WhatsApp
bot here to help you learn about Digital
Literacy. | will help guide you across the
content and make sure everything is
clear and makes complete sense to you...

=

Drop me a @ and let's get started!




| Virgin Active WhatsApp Fitness Platform

The Challenge

Virgin Active wanted to generate awareness and reward members for achieving their
fitness goals via an easily accessible platform - WhatsApp.

The Result

Techsys build the Virgin Active Quest campaign on WhatsApp — allowing users to set @
series of health and fithness goals and complete them each week to earn points and
unlock amazing prizes.

(X3 = N

300K >6mil 100K

workouts were logged iInteractions on of online exercise
In first month the WhatsApp platform videos were watched
TECHSYS
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[ Amstel ECP

The Challenge

Amstel faced the challenge of elevating its Main Market campaign to new heights and
engaging a vast audience to maximize participation in their national promotion. The goal
was not just to achieve a high numlber of entries but also to enhance the overall user

The Result

Techsys Digital tackled this challenge head-on with a dynamic, multi-layered strategy!
We launched an easy-to-use USSD line, offering users a hassle-free gateway to join in.
But that's not all = we spiced things up with the thrilling “Pop The Balloon” game, injecting
a dose of fun and interactivity into the campaign. This powerful duo of channels crafted
an irresistibly engaging and smooth journey for participants, skyrocketing our
engagement levels to an astounding 1.9 million entries!

2 S @

>65K >1.9M 132%

users entries KPI target achievement
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| Coca Cola WhatsAPP Till Slip Campaign

The Challenge

Coca Cola wants to reward their consumers who purchase participating products at
McDonalds stores countrywide.

The Result [

Techsys built a WhatsApp solution that allowed consumers to connect to the ling, upload their NATIONAL
till slip, and get an instant entry into the draw for 1 of 250 pairs of Stoney Bathu sneakers. WE‘EERT"RU
The campaign ran over a 1-week period.

2 S 4
697 1088 565

total total consumer
consumers entries opt-ins

TECHSYS
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Redeem the Blitzho
Big Boerie Burger M

on the McDonald’s App and stand a chance to WIN
Limited-Edition Stoney #KwetsaKicks by Bathu

To enter take a picture of your receipt WhatsApp to
060 686 8127 and follow the prompts
Duration starts from the 24 - 30 September. T&C’s Apply




| V&A WhatsApp Information Hub

The Challenge

V&A Waterfront wanted to connect and create a handy little assistant that helps consumers

navigate and entertain themselves while strolling.

The Result

Techsys produced an interactive line that acts as an on-going information hub. In the first

few months of the campaign, there were over 41K interactions on the platform.

+100K 800K 45K @)

shoppers messages store
connected processed lookups

TECHSYS
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Welcome to the VEA Waterfront
WhatsApp line! How can we

assist you today? Please select
from the options 1-8 below

1. Trading Hours {i;
2. Latest News & Upcoming
Events "

ompetitions ‘f

. Blores & Restaurants
2. Attraciions & Food
L,dsnnal*lr:r:ﬂ A -2

& =

f®Kfosks T

5. live a1 the VRA




/| Momentum WhatsApp Conference Bot | I I l

The Challenge

Momentum has an annual online summit with over 4000 agent brokers. This year the goal
was to add a digital experience that would maintain the excitement during the two-hour

conference while rewarding the attendees.

1231 AlUTE 14

e +27 72114 32711

Thank you for joining the session we
hope you found it valuable, we look
forward to engaging with you all again

The Result
.. . ] _ _ soon. @
Techsys Digital built a WhatsApp solution that engages with the attendees pre, during and o S
astly, we would love to NARD you
post the online event. The platform is virtually hosted by the Momentum avatar, Max. The SO ST T
cCompletle tne snort survey Delow anc
then select your gift voucher of choice

WhatsApp platform takes conferences to new heights with an arrange of functionalities. o

5) ) 2 B

Start Survey

) 4 o o 0 B u i I t - I n Feed bq c k How did you enjoy engaging with our

YhatsApp Bot?

attendees facial recognition feature that rewards
onboard for selfies submissions for review submissions
TECHSYS
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| Fruitree WhatsApp Competition Bot

The Challenge
Fruitree wanted to run a summer campaign that ran throughout South Africa and its

neighbouring countries.

The Result

Techsys provided a digital solution that allowed users to enter the last four digits of their

barcode and stand a chance to win.

The campaign had a total of 3K entries on the line with South Africa receiving the most

INnteractions.

@ = O

3K 190K 15

consumer entries Mmessages AcCross times engages on
the line Average per customer
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Hi Andrew W. Welcome 1o the
Fruitree Lottoree!

Purchase any THREE marked Fruitree
products and stand a chance 10 win
cash pnzes in the Fruitree Lotloree!

1. To enter
2. To view our latest Video




/ Renault WhatsApp Loyalty Platfom

1417

The Challenge [
< @ +27 66 433 8894

Renault wanted to overhaul their digital Aftersales platforms in order to easily

provide the best service and rewards to its customers.

The Result »
Techsys helped Renault create a WhatsApp Loyaltybot - a mobile vouchering

solution to help them easily serve their loyal consumers by allowing them to

redeem and view vouchers.

Hi Shorn Mhlontlo! S

Welcome to the Renault Driver's Club!
Your car's health is important to us and

s0 is your safety and well-being. Our

goal is to keep you stress-free by

)3I7K 4 5K 2 5K ensuring your peace of mind while
: ; ' saving you time and money!

. : - : ' You will be able to earn rewards and
I'T'!ESSCIQES sent consumer actions USErS Clﬂlm thElr 1 = . personalised vouchers just for being
since the launch completed monthly voucher monthly > A part of the Renault family!

on average on average ; — . Let's get started! @

We would like to give you the choice to
opt-in for future notifications from our

Pananlt Whate Arnm lina

Hi
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/| Heineken Returnable Bottle WhatsApp Campaign *
Heineken

The Challenge

In line with their commitment to sustainability, Heineken South Africa launched a new returnable glass bottle
system. The brand needed to promote this eco-conscious packaging innovation while driving mass

. . ) . . * Heineken Return O
consumer adoption and encouraging responsible recycling behaviour across the country. A\ iepners forcontactinto

I

Fri, Jul 26
Heineken Returns >
The Result
: Welcome to the Heineken
Techsys developed a gamified WhatsApp campaign that rewarded customers for returning bottles — | [l
turning sustainability into a rewarding, real-time experience. The campaign saw over 4 million bottles | [k

returned, 1.45 million entries logged and nearly half a million prizes awarded. With more than 150,000 opt-ins, deekhiiition opin

the campaign didn't just push recycling — it brought consumers into Heineken'’s green mission and built a B o get started, you il have to
strong, engaged database for the future. e

Please replay with your name.

1.45M 150K+

Bottles returmed Entries Opt-ins

TECHSYS
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| Bokomo Oats WhatsApp Campaign with SmartSlip™

The Challenge

Bokomo Oats, a beloved South African breakfast brand, wanted to deepen loyalty and drive repeat
purchases in a highly competitive FMCG category. They needed a campaign that was not only rewarding
but also re-engaged consumers in d meaningful way — while collecting first-party data for CRM and
promotions.

BOKOMO

online

The Result

Using Techsys Digital's SmartSlip™ technology, we launched a WhatsApp campaign that turned every till slip
into a chance to win. The mechanic drove massive re-engagement, with over 83,000 valid entries from just
under 6,000 unique consumers. Participants averaged 14 entries each, and the opt-in rate for ongoing
communications was an impressive 98%. The result? A campaign that overachieved its KPI by 186%, 3
successfully building Bokomo’s digital loyalty pipeline.

| - Traditional
nstan
. Lats

Stand a chance to win instant
prizes and cash worth
R1million by simply following

the steps below! ¥ &

Step 1 - Buy any 2 Bokomo
Oats products. @

Step 2 - Send us a photo of
your till slip showing your

T
W purchase. In case of no-till slip,

d don’t worry you can enter by
-D-DD i sending us a pic of both packs'

+83K 1.45M 186%

u Step 3 - Keep your till slip for
Entries Opt-In Rate KPI' Achievement

our prize draw. &

TECHSYS
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| Takealot Retail Therapy Al WhatsApp Bot takealot®

The Challenge

15056 Q@ m
Takealot wanted to elevate the online shopping experience by making it more interactive, personalised and ¢ 8 Takealot

fun — all while increasing product discovery and driving sales during key campaign periods. They were
seeking a tech-forward solution that broke through the noise of conventional e-commerce.

WELCOME
take aseat
The Result

Techsys launched the Al-powered “Retail Therapy” campaign via WhatsApp, transforming shopping into a
chat-driven experience. The bot dished out personalised product recommendations and witty shopping

Hello Andrew Walmsley
advice, resulting in high consumer engagement and increased conversions. It proved that Al can create joy YW

while boosting basket sizes — and solidified Takealot's position at the forefront of retail innovation.

Meet Leticia the Retail
Therapist, who's an
intelligent Al-powered
relationship bot from

Takealot!! (ay

G ©

How can | help?

Al-Powered Conversational Conversion My motherinfan bsktson
commerce & humurous boosting UX do? 14:52

TECHSYS
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SASKO Siyasizana WhatsApp Campaign with SmartSlip™

The Challenge

SASKO wanted to drive everyday sales of their core bakery products — while simultaneously delivering
Impact at a community level. The goal was to turn routine bread purchases into something bigger: a
campaign that could uplift schools and create feel-good momentum for the brand.

The Result

Powered by Techsys Digital’'s SmartSlip™ technology, the Siyasizana campaign rewarded shoppers who
bought SASKO |loaves, buns or rolls — and let them nominate schools to receive playground upgrades. With
nearly 47,000 valid entries and over 1.2 million WhatsApp messages exchanged, the campaign reached

160% of its unique user KPI and built a powerful emotional connection between brand, customer and
community.

=)y
(=] 2

Community 47K 160% KPI

Uplift Entires Achievement

TECHSYS
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[ WCED Al Chatbot for Education Access

The Challenge

The Western Cape Education Department (WCED) needed a smarter, faster way to respond to thousands of
education-related queries every day. Their website housed tens of thousands of documents, yet parents
and learners often struggled to find clear, immediate answers — especially after hours.

westerncape.gov.za

Western Cape
% Government WV Menu I

’ FOR YOU

The Result

We built an Al-powered web chatbot that uses advanced natural language processing to understand and Department of Education
respond to public queries — instantly, and without human intervention. Integrated directly into the WCED  —

site, the bot now answers up to 10,000 questions daily, improving accessibility, reducing support strain and VD A

transforming the way citizens engage with public education services.
0 Thank you!

ﬂ Here are some quick options:
How do | apply for grade 17

° N When can | apply for grade 8?
o E Tell me about the WCED
[ ]

10,000 Questions Smart Document 24/7 WCED

' ' a
Answered DOIly SeGrCh SUppOI’t o Late Learner Admissions Vq

o Transfers (Grade 2-7 and 9 - 12)

TECHSYS
DIGITAL
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[ Windhoek Beer Detector Machine

The Challenge

Windhoek has reached out to Techsys Digital to develop a beer unit that would support a
game that speaks to the intrinsic value of Windhoek beer. They wanted to drive their
quality credentials and solidify Windhoek's presence in the premium beer landscape

and achieved this by a 100% scan rate so far!

The Result

Techsys created these beer units to allow a consumer to engage with a game

highlighting the pure beer positioning of Windhoek and creating awareness.

50 @
ST I.-.i g
100% 581 1.2K

of scans were of unigque users prizes were
successful entered the campaign awarded

TECHSYS
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| TFG Facial Recognition Platform

The Challenge

TFG wanted to add a new spin to their Black Friday promotion by going digital. The group

wanted to reward their customers in a fun way that gets them amped up.

REWARDS

&
The Result

Techsys conceptualised the ida - “Show us how amped up you are for Black Friday and
be rewarded by Rewards & More!” in which our emotion APl would analyse uploaded
selfies and award users a score based on their happiness levels, and be rewarded with

a voucher - valid both inshore and online on Black Friday.

SHOW US
HOW AMPED

- 5 ® S,

7+ 20K 231K D5 e =

. . i 290
emotions entries page views
detections
TECHSYS
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[ Amstel Beer Detector Machine

The Challenge

Amstel has reached out to Techsys Digital to develop beer scanner machine units for their QI
Intrinsic Campaign where they want to further land the “SLOW BREWED. EXTRA MATURED”

proposition. They wanted to drive their quality credentials and solidify Amstel’'s presence in
the premium beer landscape.

The Result

Techsys helped Amstel by creating promoter-run activations in premium and

regular taverns through the interactive beer machines. Over 9K prizes were awarded
IN an ongoing campaign.

e N ...
T arip g
78.45% 458 1K

of scans were of unique users prizes were
successful entered the campaign rewarded
TECHSYS
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SLOW BREWED

EXTRA MATURED

PLACE YOUR BEER HERE




[ Momentum #SheOwnsHerSuccess Al CV Generator momentum

The Challenge

Recognizing the significance of women'’s contributions to the socio-economic fabric of the
country, Momentum aimed to create a campaign that not only acknowledged their pivotal role
but actively worked towards bridging the gap in opportunities. The goal was to empower women
by providing them with a tool that could enhance their professional journeys.

The Result

Teaming up with Momentum, we launched the Womentum #SheOwnsHerSuccess campaign. A CV
generator tool that utilizes artificial intelligence (Al) to address the above challenge directly. The tool
demonstrated its effectiveness by enhancing and improving CVs in seconds. The meticulous analysis
provided women with valuable insights, highlighting their strengths and suggesting improvements.
This strategic use of technology aimed to increase the chances of women securing job interviews

and positions.

momentum Own My CV  Cower Letter  Interview Master Matchmy CV  Smart Fath  Smart Ou

f'j' Lit]
=~y SHE
-2 OWNS

HER

SUCCESS

>5K 1000’s Al

women engaging of CVs being powered
with the platform monthly enhanced monthly

TECHSYS
DIGITAL
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Ceres.

The perfect place to grow juice

[ Ceres Game Catch & Win

The Challenge
Techsys built a fun online game for learners as they head back to school. The game

required learners (Assisted by the parent/guardian) to catch all the wholesome items in

| Ceres. 0:30

100 points

their lunchbox and avoid the unhealthy.

The Result
The higher their score the greater their chance of winning weekly prizes. There was a total

of 17 282 entries on the line with 31 005 plays on the line.

) >)

31K 01:31 17.2K

plays were average entrants
completed session duration on the line
TECHSYS

DIGITAL



[ Otees Game Boat Ride

The Challenge

Techsys developed a boat-race-themed game called Otees Rush Boat Ride, in which
players speed upstream through a river of milk while avoiding enemies and blasting
through obstacles.

The Result

Techsys developed a boat-race-themed game called OTEES Rush Boat Ride, in which
players speed upstream through a river of milk while avoiding enemies and blasting
through obstacles to earn points and win big.

w
Sy ®
FIND THE CODES INSIDE ook out for more codes inside

5.3k TOP10 28 T PLAY THEGATIE oo

downloads ranking on the Play Store ratings R STAND A [HAN[E 10 <
IPADS, ¥

since launch games for weeks TAKEALOT
VOUCHERS,
OTEES
COUPONS
& MORE
TECHSYS

DIGITAL



takealot®

[ Takealot Game Arcade

The Challenge

Takealot wanted to find a way to reward their fans in a fun, engaging way. Everyone loves simple
arcade-style games, so Takealot approached Techsys Digital to come up with a gamification
concept that would get online shoppers buzzing.

The Result

Techsys built a game in which players had to line up three or more products to score points. v
Although the game was live for only 13 days, it was played almost 75,000 times!

P Play Game |

. — / %
How To Play |}
7 — T

it % ‘
+[- 75K 7 4500

plays minutes average shopping .
playtime vouchers used

TECHSYS Terms & Conditions Apply

DIGITAL
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[ MrD Al Customer Care Bot MR

> 5

The Challenge

With over hundreds of queries coming through daily via their support platform, MrD wanted to
give consumers another avenue to communicate with them for support.

The Result

Techsys worked with 1Stream (TAL's consumer management agency) to set up an Al data processing
solution that integrated with the WhatsApp bot that was managed by 1Stream. Our Al Data Processing
solution searches all the FAQ documentation to send the relevant reply to the consumer’s question.
Alternatively, the customer can also request to speak to an agent.

Al Support Al Processor Al Integration

customer care Data with WhatsApp

TECHSYS
DIGITAL



[ Mazda SA Brand Website

The Challenge

In 2018 Mazda globally launched a brand-new template for their welbsite, to
ensure a cutting-edge experience for consumers. Mazda SA enlisted Techsys to
take the platform into the future with a complete upgrade.

The Result

The result is a website that adheres to the state-of-the-art global Mazda
template, with localized content that ensures the site is relevant to South African
consumers.

G
e 5 Q
31.5K 02:43 45.7K

average average monthly average
monthly users session duration monthly sessions
TECHSYS

DIGITAL



/ John Dory’s Brand Website

FISH - GRILL-SUSHI

The Challenge

When popular seafood restaurant John Dory’s approached Techsys Digital to create their new welbsite, the
brief was to serve their consumers a site as fresh as their food.

The Result
A premium aesthetic was developed and rolled out in every sphere of the
site to powerfully communicate the quality that the brand stands for.
» Specials Menu  Find a Restourant  Sustoinability  John's Club  eGift Vouchers  Conlact Us
el

FERH - GRILL - SUSH

250 4000 +150K | .

restaurants online orders visitors
. ull
listed g T .
‘$atisfying ‘Seafeod Specials
Fun, flavourful and excellent value for the whole family
ot e ot
I
TECHSYS
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Ceres.

The perfect place to grow juice

[ Ceres Brand Website

The Challenge

lconic South African brand Ceres wanted a website to communicate the
expertise and origin of the much-loved brand.

The perect place to grow juic?

The challenge was how to achieve this while crafting a site that could be
multinational, multilingual and support regional content variation.

The Result

Techsys delivered with a new site that saw over 96% new users!

& D @

96.3% 191.7K 219.2K

The luscious landscape of Cereg makes our Trui

exira juscy and joyiul, just as nature intended

of monthly users unique users to page views on the Do R R zit
are new users the site in the past year site in the past year '

TECHSYS
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[ BOKOMO Brand Website

The Challenge

Bokomo wanted to recreate its online web space to be more engaging,
drive more awareness and create a dedicated space for each of its sub-
brands.

The Result

Techsys created a sleek new site that is more engaging, optimised
and runs smoothly.

2 9

g

20K 2min 30%

average INncrease in average of monthly users
montly users duration since launch are returing users
TECHSYS
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SHLTING GOONELS CONTALT BE Q

= @om o

{ROKOMD |

Weet-BE I South Africas number

¢ o g oS > Start your day

Alricans I'lf',ﬂ'-'rl‘ 90 years el -Hix

A e the right way

il MO presenvatives or colourants.

VIEW RANGE

W B Baen Elearsing the gosdine 11 of BOKOLAD for the [ast 100 a0t - 05 goodesst of Lt praies, B, (amidy, oo and 1ngeheseLs,
5l thee veadveh of ShaNeg - b0 CFedte 3 ND-ar w0 il o7 Baryone.
Dhe vt arir of beurriful Bea nds Rave Became houre ol [ ites - espadiallty oo heeakfas corealy, which hola 1o e Seuth Ao

ANHNMN B

BOKOMO



| Takealot Blue Dot Sale AR Game Filter takealot®

The Challenge

Making a comeback based on last year’'s AR Blue Dot Sale filter success, Takealot wanted to create a new
interactive and memorable AR experience that would resonate on both TikTok and Instagram platforms. The
challenge was to design a campaign that not only showcased the products on sale but also incorporated
a gaming element to elevate user engagement and encourage social sharing.

The Result

We love a good innovative challenge, so we created and deployed the Takealot “Catch A Deal” AR gaming
filter on both TikTok and Instagram platforms. The AR filter incorporated a gaming element where users
could catch wrapped products and avoid black dots within a set time frame. The engagement was further
incentivized by encouraging users to share their gameplay on their feeds using the hashtag
#BlueBeatsBlack for a chance to win prizes. In just one week, the campaign demonstrated the powerful
synergy of social media and augmented reality, garnering over 270K views.

~ W e

R ) g 1| &8 AR 2

u 1 L — e, 8 .
270K 30sec 1000s > .

AR filter views gameplay time of shares

TECHSYS
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|/ Burger King Microsite #Swopper

The Challenge

Burger King came up with the awesome idea of ‘'swhopping’ an image of your less
amazing meal for the chance of winning a Burger King Whopper voucher — how

swhopping cool is that?
(1= RUPLOAD YOUR SAD MEAL PIC

' o = el | pad a pic of r not-so-qreat meal.
The Result ICK ON THE SAD BURGER BELOW
} = Image size Limit: 10MB

The campaign was a whopper of a success with 1000s of entries received over the

two days! Now that's what we call a swhoppalicious campaign! , = #SWHOPPER =
SWOP ARY NOT-50-GREAT MEAL Fonn

S = ,
10000 +4000 3

customer Whoppers day uplift
entries given away campaign
CLAIM YOUR
FREE WHOPPER™ NOW
} TN
g
TECHSYS =

DIGITAL
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Heineken

[ Heineken Website Waiter Incentive

The Challenge

Heineken partnered with Techsys to develop an on-trade incentive platform for waiters and consumers

to register and be rewarded for supporting Heineken.

The Result

Techsys developed a core technology via a QR Code mechanic that takes users to a web application

where they register and stand a chance to win.

This innovative solution used waiters as the main source of consumer engagement by incentivising
them to drive consumer registrations and brand purchases - the campaign saw over IK waiters

registered with 34K consumer purchases!

% i 1
>1000 34K 3K

waiters consumer prizes were
registered purchases awdarded

TECHSYS
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| Burger King Microsite #FamilyYourWay

The Challenge

Everyone loves a family meal box to share with their family — especidally if it's stuffed full of delicious
Burger King goodness! But every family is different, so as consumers we often have to compromise to
get a family box meal that's only kind of what we really want. Living up to their brand promise “Have it

your way”, Burger King decided to solve this problem by allowing customers to craft exactly the

family sharing box they wanted! EATE YOUR FAMILY MEAL

y GET R20 OFF!

The Result

Techsys Digital created an interactive microsite that allowed customers to design their own
#FamilyYourWay box on the site and share it to social media! Customers were also invited to shake

their unique digital box to unlock a voucher for their next trip to Burger King, using motion detection

=

technology.
= ~ = & " FAMILY
-y F T f’ W .
+4K 40% +30K | -~ MEs
entries voucher platform
over 2 days redemption rate visits

CREATE
TECHSYS
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/| SASKO USSD Flour Promo Campaign

The Challenge

*x120% 278+

SASKO ran a USSD Campaign for their Flour and Bake Mix where users are able to buy any
Flour or Bake mix and enter by submitting the last four digits of their barcode and their

name and region.

The Result
Techsys helped SASKO develop a USSD campaign where over 17.1K people stood to win

prizes.

S @ %

10 000+ 17.1K 9

customers total interactions times average
signed up interactions

TECHSYS
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|/ Burger King Roadshow WA Campaign

The Challenge

Burger King partnered with Techsys Digital to address the challenge of increasing foot traffic to their
activation stores and driving sales through an interactive and engaging competition. The primary
objectives were to prompt consumer participation, encourage spending in stores, and create awareness
around the promotion.

g < ¢ Suerin

Yesterday

O This business uses a Secure service
from Meta to Manage this chat. Tap to
learn more,

The Result y
Techsys successfully executed Burger King's Roadshow camypaign, utilizing our SmartSlip WhatsApp | e
technology to drive engagement and competition entries. The campaign not only achieved its objectives x %
but exceeded expectations. The WhatsApp line recorded engagement from over 37K customers and

achieved over 38K entries, indicating a substantial reach and interest among customers. ,““'E

Go the X-Tra Mile with Burger King!

a 00N | Stand a chance to win great prizes. ©
U—U— ‘
; §
anl Step 1: Go to any Burger King Store
il and spend R130 or more.

Step 2: Complete your details and

enter the unique code at the bottom

>37K >38K Fridays

customers interacted entries Most engaged day
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/ NBL SMS NCP Campaign

The Challenge

Leading beverage manufacturing company in Namibia, Namibia Breweries Limited (NBL) approached
Techsys to run their first-ever portfolio NCP racking in 3.2 million entries in the 2-month campaign period.

The Result

NBL was on the lookout for a campaign that would host 5 brands with 1 common goal - drive volume and
Increase sales.

Techsys helped them achieve this by developing an SMS mechanic that issued
instant rewards.
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| Tafel Radler SMS Promo Campaign

The Challenge

Tafel Radler Namibia has asked Techsys Digital to work with them on delivering a 2-way SMS Line,

to drive volume for their upcoming promotion.

The Result

Users were incentivized to SMS their underliner code for a chance to win instant airtime.
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44.3K ° 88.75%

entries times average of target
interactions reached
per user
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| Some Super Cool Awards We Have Won

BOOKMARKS AWARDS
Digify Africa

Platform
InNnovation

—
00

WWW

Chat Bots

NEW GENERATION AWARD
TFG Amped Up

D

Most Viral
Campaign by Agency

o
g
Facial Recognition
Mobi Site

BOOKMARKS AWARDS
Takealot

o2

Artificial Intelligence
Campaign

o em—

)

—

ChatBots
Campaign

BOOKMARKS AWARDS
Takealot

o

Social Media Innovation

(Y

Chat Bots
WhatsApp Al-Powered



[ Our Clients

We would be nothing without these amazing brands and businesses that we have joined forces with. From
conceptualizing to building digital excellence, this is our client family!
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and many more...




Let's start talking
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info@techsys.co.za
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www.techsys.co.za
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+27 (0)21788 6896
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@techsysdigital






